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[bookmark: _GoBack]My research focuses on the relationships between French talent agents and the venerable William Morris Agency (WMA) in the US, immediately after World War II. I explore the activities of WMA's representatives in Paris. In addition to the existence of a local WMA branch (opened in the 50s and shut down in the 70s), individual representatives were also sent to work with several of the major French agencies. What were exactly the activities of these William Morris agents in Paris, and how was their local agency structured? Did the presence of WMA agents influence and transform the role and the work of French talent agents? I will examine the extent to which American professional models, modes of action, and organizational forms circulated and were appropriated by French agents in this context. To this end, I will draw on archival sources and conduct interviews with representatives of the William Morris Agency in France between the 1950s and the 1970s.
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